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Methodology

Research conducted in August 2024 using Attest
Report reflects weekly podcast listeners surveyed
Weekly podcast listeners were aged 18-64 and had a 50%/50%
male/female split

° N=2,600 weekly podcast listeners, N=200 weekly listeners per
surveyed market

° Two surveys were conducted and results in the report are broken out
into the following two group which were divided into these emerging
and established categories based on the advertising spend and
market maturity in each region.

Established Markets: Emerging Markets:
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R e Brazil
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Radio’s decline in recent years
has, and will continue to be,
podcasting’s gain. Listeners are
leaving radio, but not audio.

of radio listeners in established markets
that expect to decrease their time spent
with radio expect to increase their time
spent with podcasts (16% higher than
average in the study).




The most dedicated podcast
listeners are moving away
from television and replacing
it with more podcasts.

of daily listeners in established
markets say they pay for fewer TV
streaming services than they did
a year ago, up from 42% of
weekly podcast listeners.




Established Markets | Emerging Markets

Podcasts










A

(Daily podcast listeners) Sh'@




Emerging Markets | Established Markets

22% | i

While relaxing While doing
ores or cleaning










ows in Emerging Markets, Expect Wc
Promotion to Greatly Increase

5

Where do you learn about new podcasts?
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On which platform do you most commonly:"
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In established markets, podcasting
is increasingly expanding marketing
campaigns to platforms where
creators' audiences live, in particular
on YouTube and social media.

This is made possible by
62% of listeners following
podcasters on social media.
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In emerging markets, podcast
listeners desire more content from
their favorite podcasters. Look for
more content to pour into emerging
markets to meet listener demand.

of listeners would consider
paying for additional
content from their favorite
podcast host.




The Acast Difference: Global Podcast Experts

worldwide

Source: Podtrac & Acast Internal Data; May 2024
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15 Pioneer

of many of today’s leading targeting
and performance solutions, including
DAI, 1PD Onboarding, and
Sponsorship+

Countries with
sales teams

Award-winning

creative team with 360°
campaign expertise across
podcasting, video, social media,
live events, & more!
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From Team Acast
Contact: sales@acast.com
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